
  

FOOD NETWORK CANADA’S ACCLAIMED CULINARY 
COMPETITION SERIES TOP CHEF CANADA RETURNS 

APRIL 13 AT 10 P.M. ET/PT 
 

Twelve Fearless Culinary Warriors Vie for the Title of Canada’s Top Chef 
 

Returning Sponsors to the Competition Include:  
Interac Corp., Air Transat, Mill Street Brewery and Kid Food Nation  

 
Lexus, Crest, and Tourism Prince Edward Island Join as New Sponsors  

 

 
Cast of Top Chef Canada, Season 8. (L-R): Francis Blais, Adrian Forte, Brock Bowes, Jo Notkin, Dominique Dufour, 

Elycia Ross, Mijune Pak, Mark McEwan, Eden Grinshpan, Chris Nuttall-Smith, Janet Zuccarini, Xin Mao, Stephanie 
Ogilvie, Nils Schneider, Shaun Hussey, Imrun Texeira, and Lucy Morrow. 

Image Courtesy of Food Network Canada. 

 

Get a first look of Season 8, here 
 

For images visit the Corus Media Centre 

 

To share this release socially use: bit.ly/2ThpR9J 
 
For Immediate Release 
 
TORONTO, March 3, 2020 – Spring heats up with the return of the country’s highest-stakes culinary 
competition Top Chef Canada. The eighth season sees a stellar lineup of 12 talented culinary warriors 
prepared to compete in cutthroat challenges and battle for the title of Canada’s Top Chef. In addition to 
taking home the sought-after title, this season’s lucky winner will also receive a grand prize of $100,000 
provided by Interac Corp., a 2020 Lexus RX Self-Charging Hybrid Electric SUV, and a round trip flight 
for two to anywhere Air Transat flies. The competition begins April 13 at 10 p.m. ET/PT on Food 
Network Canada. 

https://youtu.be/SoPyK8gre2g
http://www.corusent.com/brands/food-network-canada/
https://bit.ly/2ThpR9J
https://www.foodnetwork.ca/shows/top-chef-canada/


 
To remain in the competition each week, the chefs must impress the esteemed Top Chef Canada judging 
panel comprised of chef and host Eden Grinshpan, chef and owner of The McEwan Group, head judge 
Mark McEwan, and resident judges: powerhouse restaurateur Janet Zuccarini, food writer and personality 
Mijune Pak and renowned food journalist, and critic Chris Nuttall-Smith.  
 
Following a search from coast to coast, the 12 fierce competitors ready to fight for the title of Canada’s 
Top Chef are: 
 

 Francis Blais, 27 – Montreal, Que. 

 Brock Bowes, 41 – Kelowna, B.C. 

 Dominique Dufour, 32 – Ottawa, Ont. 

 Adrian Forte, 31 – Toronto, Ont. 

 Shaun Hussey, 40 – St. John’s, N.L. 

 Xin Mao, 26 – Vancouver, B.C.  

 Lucy Morrow, 26 – Charlottetown, P.E.I. 

 Jo Notkin, 43 – Montreal, Que.  

 Stephanie Ogilvie, 36 – Halifax, N.S. 

 Elycia Ross, 27 – Calgary, Alta. 

 Nils Schneider, 27 – Calgary, Alta. 

 Imrun Texeira, 25 – Ottawa, Ont. 

 
During this season’s Quickfire and Elimination Challenges, celebrated culinary personalities and notable 
food lovers will join the Top Chef Canada judging panel as guest judges. These guest judges include: 
James Beard award-winning restaurateurs Kevin Boehm and Rob Katz (Boka Restaurant Group); chef 
and acclaimed restaurateur Daniel Boulud (Daniel, Bar Boulud, Boulud Sud, Café Boulud, Bar Pleiades, 
DB Bistro Moderne, Epicerie Boulud - New York City, N.Y.); James Beard award-winning chef, cookbook 
author and restaurant owner Joanne Chang (Flour Bakery + Café, - Boston, Mass.); celebrity chef, 
award-winning cookbook author and chef judge on Food Network Canada’s Wall of Chefs, Lynn 
Crawford (Ruby Watchco, The Hearth - Toronto, Ont.); famed butchers and entrepreneurs Jocelyn Guest 
and Erika Nakamura (J&E Small Goods); restaurateur and recipient of Canada’s 100 Best Outstanding 
Chef of the Year award for the past three years, Patrick Kriss (Alo Restaurant, Aloette Restaurant, Alo 
Bar - Toronto, Ont.); chef and owner of Laurie Raphaël (Quebec City, Que.) and creator of Air Transat’s 
gourmet menu Daniel Vezina, and head of fermentation at the two Michelin-star restaurant Noma 
(Copenhagen), David Zilber.                                                                                                                                                                                                                                                        
 
A roster of new and returning sponsors are welcomed into the Top Chef Canada competition this season. 
Exclusive payment provider Interac Corp. returns rewarding Canada’s next Top Chef with a $100,000 

cash prize. Using Interac Debit® and Interac Flash® to purchase ingredients for challenges, the chefs will 

also have a chance to take home a $5,000 prize courtesy of Interac during a challenge where they must 
create an innovative dish to serve at a pop-up market. 
 
Air Transat returns, providing a round trip flight for two to anywhere Air Transat flies as part of the grand 
prize. Integrating into a unique Elimination Challenge this season, the chefs must create a dish inspired 
by one of Air Transat’s European destination as part of a European feast. Renowned chef, owner of 
Quebec City’s Laurie Raphael restaurant and creator of Air Transat’s gourmet menu, Daniel Vezina, joins 
the judging panel for this challenge and the winner takes home round trip Club Class flights for two to a 
European destination courtesy of Air Transat. 

 
Lexus joins this season, rewarding this year’s winner with a 2020 Lexus RX Self-Charging Hybrid Electric 
SUV valued at $72,600. Lexus is also integrated in-show, helping the judging panel arrive in style to the 
challenges. The chefs also take the wheel of Lexus RX vehicles throughout the season, allowing them to 
seamlessly transport their groceries in luxury when shopping for their ingredients used in challenges.  
 

http://www.foodnetwork.ca/shows/top-chef-canada/bios/eden-grinshpan/
http://www.foodnetwork.ca/shows/top-chef-canada/bios/mark-mcewan/
http://www.foodnetwork.ca/shows/top-chef-canada/bios/janet-zuccarini/
http://www.foodnetwork.ca/shows/top-chef-canada/bios/mijune-pak/
http://www.foodnetwork.ca/shows/top-chef-canada/bios/chris-nuttall-smith/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/francis-blais/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/brock-bowes/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/dominique-dufour/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/adrian-forte/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/shaun-hussey/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/xin-mao/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/lucy-morrow/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/jo-notkin/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/stephanie-ogilvie/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/elycia-ross/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/nils-schneider/
https://www.foodnetwork.ca/shows/top-chef-canada/chef-bios/imrun-texeira/


New this season, Tourism Prince Edward Island joins for two challenges. One Quickfire Challenge will 
see the chefs compete in a culinary skills test using unique ingredients from Prince Edward Island. The 
final two chefs must then incorporate the ingredients into a perfect bite for the chance to win a $5,000 
cash prize. Later in the season, the chefs will face an Elimination Challenge where they will have to 
create a dish highlighting an ingredient native to the island, with the winner receiving a trip for two to 
P.E.I.  
 
Crest Gum and Sensitivity Toothpaste comes on board for an integrated challenge where the chefs 
must re-imagine a culinary classic, deconstructing it into a dish featuring one hot and one cold element for 
the chance to win $3,000. Mill Street Brewery returns as the exclusive beer provider for Top Chef 
Canada, stocking the pantry with their premium quality beer for the chefs to use in their cooking and to 
enjoy all season long. Kid Food Nation returns for a Quickfire Challenge that will see the chefs paired 
with "sous-chefs" from the Boys and Girls Club of Canada and tasked with taking vegetables that kids 
might not like and turning them into a dessert the judges will love. The winner will have a $5,000 donation 
made out in their name, which will be used to teach kids how to cook healthy meals through Kid Food 
Nation programs at Boys and Girls Clubs of Canada.  
 
Visit foodnetwork.ca for an inside scoop on the upcoming season including full cast bios, competitor 
predictions, videos, image galleries and more. Check back week-to-week for recaps of each episode’s 
best moments, a closer look at the winning dish of the week, tips from the guest judges and more.  
 
Top Chef Canada is the homegrown version of the hit Emmy Award-winning NBCUniversal Series Top 
Chef and is produced by Insight Productions Ltd. in association with Food Network Canada. Executive 
Producers are John Brunton and Mark Lysakowski, and Executive Producer and Showrunner is Eric 
Abboud. For Corus Studios and Food Network Canada, Marni Goldman is Executive in Charge of 
Production, Krista Look is Director, Original Lifestyle Content and Lisa Godfrey is Vice President of 
Original Content, Corus Entertainment. 

 
– 30 – 

 
SOCIAL MEDIA LINKS: 
#TopChefCanada 
Follow Food Network Canada on Twitter @FoodNetworkCA, Facebook Food Network Canada and 
Instagram @FoodNetworkCa. 
Follow Corus PR on Twitter @CorusPR 
 
Food Network Canada is available through all major TV distributors, including: Shaw, Shaw Direct, 
Rogers, Bell, Videotron, Telus, Cogeco, Eastlink and SaskTel. The network can also be viewed on 
STACKTV, streaming exclusively on Amazon Prime Video Channels, and the new Global TV App 
available now on iOS, Android, Chromecast and at watch.globaltv.com. 
 
Food Network Canada is a Corus Entertainment Network. 
 
About Corus Entertainment Inc. 
Corus Entertainment Inc. (TSX: CJR.B) is a leading media and content company that develops and 
delivers high quality brands and content across platforms for audiences around the world.  Engaging 
audiences since 1999, the company’s portfolio of multimedia offerings encompass 34 specialty television 
services, 39 radio stations, 15 conventional television stations, a suite of digital assets, animation 
software, technology and media services. Corus is an established creator of globally distributed content 
through Nelvana animation studio, Corus Studios, and children’s book publishing house Kids Can Press. 
The company also owns innovative full-service social digital agency so.da, and lifestyle entertainment 
company Kin Canada. Corus’ roster of premium brands includes Global Television, W Network, HGTV 
Canada, Food Network Canada, HISTORY®, Showcase, National Geographic, Disney Channel Canada, 
YTV and Nickelodeon Canada, Global News, Globalnews.ca, Q107, Country 105, and CFOX. Visit Corus 
at www.corusent.com. 
 

http://www.foodnetwork.ca/shows/top-chef-canada/
https://www.foodnetwork.ca/shows/top-chef-canada/blog/top-chef-canada-season-8-competitors-predictions/
https://www.foodnetwork.ca/shows/top-chef-canada/blog/top-chef-canada-season-8-competitors-predictions/
https://twitter.com/foodnetworkca
https://www.facebook.com/foodnetworkcanada
https://www.instagram.com/foodnetworkca/
https://twitter.com/coruspr
https://www.primevideo.com/offers/?benefitId=tvfavouritesca&ref=dvm_pds_chn_ca_dc_c_g|c_353290815574_m_SDmYmF5k-dc_s__
https://watch.globaltv.com/
http://clt1112841.benchurl.com/c/l?u=A07512A&e=FF67F3&c=10FB09&t=1&email=l7PTvf3IUYHJlsUkUH%2B7%2BBNb22%2BU4vUGeeWRGMtRs94%3D&seq=3
http://globalnews.ca/
http://www.corusent.com/


About Insight Productions Ltd. 
Insight Productions, known for its award-winning ratings juggernauts, is Canada’s most established 
content producer and an industry leader in the development, financing, and production of hit 
programming, both scripted and unscripted, as well as digital content.  With thousands of hours of 
programming under its belt, the company has created some of the most dynamic and top-rated programs 
in the world including Top Chef Canada (for which John Brunton and Mark Lysakowski, and Eric Abboud 
serve as Executive Producers), The Amazing Race Canada – the most watched Canadian show on 
record, ratings hit Big Brother Canada, Canada’s national music award show – The JUNO Awards 2019, 
Intervention and original formats including The Launch and Battle of the Blades. Insight’s vision, passion 
and prescience are driven by Canada’s leading executive producer, John Brunton who was appointed to 
the Order of Canada in 2019 and is celebrating forty years as Chairman and CEO. Insight’s scripted 
programming includes award-winning Ready Or Not, Falcon Beach, Hatching, Matching & Dispatching, A 
Christmas Fury, But I’m Chris Jericho! and The Jon Dore Television Show. Insight Productions was 
founded in 1979 and has since created thousands of hours of groundbreaking content.  For more 
information on Insight Productions, please visit insighttv.com. 
 
For media inquiries, please contact: 
 
Emily Crane 
Publicist, Lifestyle Content 
Corus Entertainment 
416.860.4220 
emily.crane@corusent.com 
 
Devon Cavanagh 
Associate Publicist, Lifestyle Content 
Corus Entertainment 
416.479.6712 
Devon.cavanagh@corusent.com 
  
Ali Seller 
Top Chef Canada Publicist 
Gab Communications 
647.825.8819 
ali@gabcommunications.ca 
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