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FOOD NETWORK CANADA'’S TOP-PERFORMING ELITE
CULINARY COMPETITION TOP CHEF CANADA RETURNS
FOR ITS NINTH SEASON ON APRIL 19 AT 10 P.M. ET/PT

The Coveted Title of Canada’s Top Chef is Within Reach for 11 Resilient
Competitors

Series Sponsors Returning to the Competition Include
Interac Corp., Lexus, Mill Street Brewery and Kid Food Nation

Quakere, Stoneleigh and Night Picker Join as New Sponsors

Stream the Series Live and On Demand with STACKTV or the Global TV

I

Cast of Top Chef Canada, Season 9. (L-R):
Jae-Anthony Dougan, Aicia Colacci, Erica Karbelnik, Josh Karbelnik, Galasa Aden, Siobhan Detkavich, Janet
Zuccarini, Chris Nuttall-Smith, Eden Grinshpan, Mark McEwan, Mijune Pak, Stéphane Levac, Kym Nguyen, Emily
Butcher, Andrea Alridge, and Alex Edmonson.

Image Courtesy of Food Network Canada.
Get a first look of Season 9, here

For images visit the Corus Media Centre

To share this release socially use: bit.ly/3uLfA69
For Immediate Release

TORONTO, March 3, 2021 — Top Chef Canada, the #2 program on Food Network Canada last spring
and growing significantly year over year*, makes its triumphant return April 19 at 10 p.m. ET/PT on Food
Network Canada. The ninth season welcomes 11 fearless professional chefs from across the country,
each bringing an unbelievable range of culinary styles, technical skill, and diverse breadth of flavours.
This season’s competitors have their sights set on earning the title of Canada’s Top Chef, along with a
cash prize of $100,000 provided by Interac Corp. and a luxurious Lexus RX Hybrid Electric SUV.



https://www.primevideo.com/offers/?benefitId=tvfavouritesca&ref=dvm_pds_chn_ca_dc_c_g|m_4Bqzhhocc_c353290815589
https://www.globaltv.com/globaltvapp/
https://www.globaltv.com/globaltvapp/
https://youtu.be/IxrIQF96BeQ
http://www.corusent.com/brands/food-network-canada/
https://bit.ly/3uLfA69
https://www.foodnetwork.ca/shows/top-chef-canada/

In the past year, the hospitality industry has faced adversity, forcing businesses to adapt and innovate
quicker than ever before. This year's competitors emerge with strong, fresh perspectives, and this
incomparable season confronts and rises above the obstacles. The chefs contend with the pressure of
the competition while facing weekly challenges featuring plant-based cuisine, celebrating local and
seasonal ingredients, and a new twist on long-standing Top Chef Canada challenge Restaurant Wars,
pivoting to Takeout Wars.

This season introduces a roster of new culinary voices with diverse backgrounds, all possessing a shared
fiery passion for food. The professional chefs set to compete for the title of Canada’s Top Chef are:

Galasa Aden, 27 (Calgary, Alta.)
Andrea Alridge, 30 (Vancouver, B.C.)
Emily Butcher, 30 (Winnipeg, Man.)
Aicia Colacci, 40 (Montreal, Que.)
Siobhan Detkavich, 21 (Kelowna, B.C.)
Jae-Anthony Dougan, 34 (Ottawa, Ont.)
Alex Edmonson, 28 (Calgary, Alta.)
Erica Karbelnik, 30 (Toronto, Ont.)
Josh Karbelnik, 30 (Toronto, Ont.)
Stéphane Levac, 41 (Kentville, N.S.)

¢ Kym Nguyen, 34 (Vancouver, B.C.)

Visit foodnetwork.ca/shows/top-chef-canada for full biographies and exclusive cast videos.

In order to cook another week in the competition, the chefs must impress the revered Top Chef Canada
judging panel comprised of chef, cookbook author and host Eden Grinshpan, chef and owner of The
McEwan Group, head judge Mark McEwan, and resident judges: powerhouse restaurateur Janet
Zuccarini, food writer and personality Mijune Pak and renowned food journalist and critic Chris Nuttall-
Smith. -

During this season’s high-adrenaline Quickfire and Elimination Challenges, culinary personalities and
Canadian icons joining the Top Chef Canada judging panel are: entrepreneur, chef and owner of Impasto,
Stefano Faita; media personality and host of STROMBO Radio on Apple Music Hits, George
Stroumboulopoulos; chef and owner of Kamuy, Paul Toussaint; Grand Slam Tennis Champion and
Olympic Gold Medalist, Daniel Nestor; chef, author and social advocate Suzanne Barr; chefs and
owners of Pai Northern Thai Kitchen and Kiin, Nuit Regular and Jeff Regular; chef and owner of Feast
Café Bistro, Christa Bruneau-Guenther and many more.

This season, a collection of new and returning sponsors join the high-stakes competition. Returning for
the fifth consecutive year, the series exclusive payment provider Interac Corp. provides Canada’s Top
Chef with the $100,000 grand prize. During on-site challenges, Interac Debit® is used to purchase
ingredients throughout the competition. The chefs will also have a chance to take home a $5,000 prize
courtesy of Interac during a special restaurant concept challenge Takeout Wars, and an additional
surprise later in the season.

Lexus returns as a series and grand prize sponsor for a second time. This year’s winner will be driving in
style with the Lexus RX Self-Charging Hybrid Electric SUV with F SPORT Series 3 Package valued at
over $73K. The brand is also integrated in-show where the judging panel and chefs experience the elite
features of the Lexus RX throughout the season, transporting them to the Elimination Challenges, and
loading their ingredients with ease with convenient hands-free features and ample cargo space.

Mill Street Brewery comes back as the exclusive beer partner for Top Chef Canada, stocking the pantry
and locker room with their premium certified organic beer including Mill Street Organic Lager and Classic
Organic Pilsner. Mill Street Brewery also hosts an Elimination Challenge at Mill Street Brewpub in
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Toronto, Ont. focusing on locally inspired dishes and ingredients, where $5,000 is up for grabs for the
winning chef.

Kid Food Nation rejoins for a Quickfire Challenge as the chefs virtually “meet” food-loving kids from the
Boys and Girls Clubs of Canada. The mini sous-chefs share their favourite dishes, and the chefs must
recreate this dish, producing a Top Chef-quality plate. President’s Choice Children’s Charity will award
the winning mini-sous-chef $5,000 for their local Boys and Girls Club to incorporate new growing and
cooking activities into their Kid Food Nation program.

New to this season is Quaker® as their products are featured in the locker room at the chefs’ breakfast
station. In a Quickfire Challenge, the chefs are required to bake, flip or fry a dish to perfection utilizing
New Quaker® Oat Flour, made with 100% whole grain Canadian oats. The winner of the challenge will
receive a $5,000 cash prize in addition to a prize pack, courtesy of the Quaker® brand.

Wine sponsor Stoneleigh is featured in an integrated challenge. A $3,000 reward is on the line as the
chefs must create a dish that pairs with Stoneleigh’s vibrant Sauvignon Blanc from New Zealand, and a
special twist is incorporated to turn up the heat.

Rounding out the roster of sponsors this season is Night Picker. The culinary social media app is host to
PANTRY by Night Picker - connecting food lovers to local restaurants and producers, helping diners solve
the ‘what's for dinner’ dilemma while supporting local traders. Free for restaurants, Night Picker is a proud
supporter of the industry and sponsor of the Top Chef Canada Culinary Skills Race Challenge, awarding
the winner with a $5,000 prize.

Visit foodnetwork.ca for an exclusive look at the upcoming season and companion content including full
cast bios. Check back week-to-week for full episodes and bonus content from the top dish of the week to
a cooking demo with host and chef Eden Grinshpan, tour of restaurateur and resident judge Janet
Zuccarini’s home kitchen, and more!

Top Chef Canada is the homegrown version of the hit Emmy® Award-winning NBCUniversal Series Top
Chef and is produced by Insight Productions Ltd. in association with Food Network Canada. Executive
Producers are John Brunton and Mark Lysakowski, and Executive Producer and Showrunner is Eric
Abboud. For Food Network Canada, Marni Goldman is Executive in Charge of Production, Krista Look is
Director of Original Lifestyle Content and Lisa Godfrey is Senior Vice President of Original Content and
Corus Studios, Corus Entertainment.

*Source: Numeris PPM Data, Total Canada, S8 (Apr 13 — Jun 7/20) vs. S7 (Apr 1 — May 31/19), A25-54, AMA(000), Rank based on: SP20 (Dec 30/19
— May 31/20) 3+ airings, Food Network.
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SOCIAL MEDIA LINKS:

#TopChefCanada

Follow Food Network Canada on Twitter @FoodNetworkCA, Facebook Food Network Canada and
Instagram @FoodNetworkCa.

Follow Corus PR on Twitter @CorusPR

Food Network Canada is a Corus Entertainment Network.

Food Network Canada can be streamed on the new Global TV App, available now on iOS, Android,
Chromecast and at watch.globaltv.com, and via STACKTYV, available on Amazon Prime Video Channels.
The network is also available through all major TV distributors, including: Shaw, Shaw Direct, Rogers,
Bell, Videotron, Telus, Cogeco, Eastlink and SaskTel.

About Corus Entertainment Inc.
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Corus Entertainment Inc. (TSX: CJR.B) is a leading media and content company that develops and
delivers high quality brands and content across platforms for audiences around the world. Engaging
audiences since 1999, the company’s portfolio of multimedia offerings encompass 33 specialty television
services, 39 radio stations, 15 conventional television stations, a suite of digital and streaming assets,
animation software, technology and media services. Corus is an internationally-renowned content

creator and distributor through Nelvana, a world class animation studio expert in all formats and Corus
Studios, a globally recognized producer of hit scripted and unscripted content. The company also owns
innovative full-service social digital agency so.da, lifestyle entertainment company Kin Canada, leading
2D animation software supplier Toon Boom and children’s book publishing house, Kids Can Press. Corus’
roster of premium brands includes Global Television, W Network, HGTV Canada, Food Network Canada,
HISTORY®, Showcase, Adult Swim, National Geographic, Disney Channel Canada, YTV, Global

News, Globalnews.ca, Q107, Country 105, and CFOX, along with broadly distributed Canadian streaming
platforms STACKTV, Nick+, the Global TV App and Curiouscast. For more information

visit www.corusent.com.

About Insight Productions Ltd.

Insight Productions, known for its award-winning ratings juggernauts, is Canada’s most established
content producer and an industry leader in the development, financing, and production of hit
programming, both scripted and unscripted, as well as digital content. Insight produced STRONGER
TOGETHER/TOUS ENSEMBLE to support our Country during the COVID-19 crisis and it was the 2nd
highest rated program ever broadcast on Canadian television as well as raising over $10 million for Food
Banks Canada. With thousands of hours of programming under its belt, the company has created some
of the most dynamic and iconic Canadian programs including - THE JUNO AWARDS Canada’s national
music award show now celebrating it's 501" Anniversary, THE AMAZING RACE CANADA - the most
watched Canadian series on record, Nationally ranked the #3 Canadian show of 2020 — BIG BROTHER
CANADA, CANADA’S NEW YEAR’S EVE: COUNTDOWN which was the highest rated show on the CBC
in both 2018 and 2019, TOP CHEF CANADA, INTERVENTION and original formats BATTLE OF THE
BLADES, | DO, REDO & WALL OF CHEFS. Insight’s scripted programming includes award-winning
READY OR NOT, FALCON BEACH, HATCHING, MATCHING & DISPATCHING, A CHRISTMAS FURY,
BUT I'M CHRIS JERICHO! and THE JON DORE TELEVISION SHOW along with internationally
acclaimed award-winning feature documentaries HOW TO CHANGE THE WORLD and GORDON
LIGHTFOOT: IF YOU COULD READ MY MIND. In 2017, Insight produced THE TRAGICALLY HIP: A
NATIONAL CELEBRATION, a live concert special watched by one in three Canadians. Insight
Productions was founded in 1979 and has since created thousands of hours of ground-breaking content.
For more information on Insight Productions: www.insighttv.com.
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Devon Cavanagh

Associate Publicist, Lifestyle Content
Corus Entertainment

416.479.6712
devon.cavanagh@corusent.com
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Gab Communications
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ali@gabcommunications.ca
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