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FAMILY COMES FIRST ON HGTV CANADA THIS SPRING

Canada’s #1 Specialty Series, Island of Bryan, Sees the Baeumlers Reach
New Heights in Season 4

The McGillivrays Put Scott’s Rules to the Test in Scott’s Own Vacation House,
Premiering Ahead of Scoft’s Vacation House Rules, Season 3

Siblings Billy and Carolyn Refresh Spectacular Vintage Spaces for a New
Generation of Homeowners in Farmhouse Facelift, Season 2

Stream HGTV Canada Anytime with STACKTV

Clockwise: Scott’s Own Vacation House, Farmhouse Facelift, Island of Bryan
Photos courtesy of HGTV Canada

For additional photography and press kit material visit: www.corusent.com

For the Scoft’s Own Vacation House promo, click here
For the Farmhouse Facelift promo, click here
For the Island of Bryan promo, click here


https://www.primevideo.com/ref=dvm_pds_chn_ca_dc_c_g%7Cm_1yv8y2E9c_c353290815589/132-0311344-7053256?_encoding=UTF8&benefitID=tvfavouritesca&benefitId=tvfavouritesca&contentId=tvfavouritesca&contentType=subscription
http://www.corusent.com/
https://www.youtube.com/watch?v=WVnZ55BGJBQ
https://www.youtube.com/watch?v=I_eYNP_2o64
https://www.youtube.com/watch?v=sPxRkCE9_wU
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To share this socially: https://bit.ly/3LgSYCZ

For Immediate Release

TORONTO, February 10, 2022 - HGTV Canada brings over 90 hours of premieres this March
including the network’s top-rated series with Scott’s Vacation House Rules, Farmhouse
Facelift, and Canada’s #1 Specialty series, Island of Bryan (8x60).* Whether at the cottage,
the farm, or the beach, theses fan favourites prove that family comes first. From the McGillivrays
building their own cottage using Scott’s tried-and-tested rental rules; to siblings Billy and
Carolyn bringing style, charm, and family values to each farmhouse they touch; and Bryan and
Sarah Baeumler creating a new home base for the B-team off the island — these families show
that no matter the design or location, what makes a home are the people inside it.

Ahead of the Season 3 premiere of Scoft’s Vacation House Rules, Scott has a special project
for his family and fans. Testing his rules on his own cottage project, Scott enlists the help of his
wife Sabrina and their two young daughters in Scott’s Own Vacation House (4x60), premiering
Monday, March 14 at 9 p.m. ET/PT. In the four-part special series, the McGillivrays turn their
recently purchased waterfront property into a fun family escape. With two unique cottages, a
playhouse, a gym, and a boathouse, Scott has his work cut out for him. Thankfully his design
team, Debra Salmoni and new addition Giselle Bullin are along for the ride. Then come
Monday, April 11 at 9 p.m. ET/PT, Scott is back to helping homeowners in the new season of
Scott’s Vacation House Rules (12x60). After becoming the #3 Canadian original program on
HGTYV last year**, Scott returns to unlock the potential of properties throughout cottage country,
renovating and redesigning the spaces into valuable rental properties. Scott’s Vacation House
Rules is supported by official financial sponsor CIBC, home improvement partner Lowe’s,
returning sponsor Pollard Windows & Doors, and ROCKWOOL®, the Official Insulation Supplier
of HGTV Canada.

HGTV Canada’s #2 freshman Canadian original series, Farmhouse Facelift (10x60), is back for
Season 2 on Tuesday, March 15 at 9 p.m. ET/PT.*** Siblings Billy and Carolyn have proven
they know how to restore and reclaim the charm of heritage homes, by combining Carolyn’s
stunning designs with Billy’s customized craftsmanship. This season, the duo breathe new life
into a 150-year-old family homestead, help two sisters surprise their mother with a dramatic
main floor makeover with French country flair, and save a busy young family on a working farm
from their mid-renovation slump. Farmhouse Facelift is supported by home improvement partner
Lowe’s, official paint sponsor SICO Paint, DK Woodworks, and official kitchen and bathroom
fixture supplier American Standard.

The epic Island of Bryan (8x60) adventure continues in Season 4 starting Sunday, March 27 at
10 p.m. ET/PT. With their resort in the Bahamas now running smoothly, the Baeumlers plan to
set up their new home base close by in Florida. But their hopes for stability are quickly
overturned as they struggle to turn a run-down and dated house into a Baeumler home.
Simultaneously, Sarah is expanding her design business, Bryan is training for his pilot license
and the needs of Caerula Mar Club continue to call them back to the island. Bryan and Sarah
are striving to reclaim some normalcy for themselves and their four children, but the path
forward is filled with chaos, challenges, and high costs. Following the mid-season finale in May,
the final eight episodes return this fall. Island of Bryan is sponsored in part by returning partner
Royal Bank of Canada and supported by Canon Canada Inc.


https://bit.ly/3LgSYCZ
https://www.hgtv.ca/shows/scotts-vacation-house-rules/
https://www.hgtv.ca/shows/farmhouse-facelift/
https://www.hgtv.ca/shows/farmhouse-facelift/
https://www.hgtv.ca/shows/island-of-bryan/
https://www.hgtv.ca/shows/scotts-own-vacation-house/
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Additional premieres this March include Fix My Flip (6x60), Fixer to Fabulous: Welcome Inn
(4x60), and Selling the Big Easy (6x30).

For complete list of HGTV Canada programs and air times, visit HGTV.ca

Scoftt’s Own Vacation House and Scott’s Vacation House Rules are produced by McGillivray
Entertainment Media, with Scott McGillivray, Angela Jennings, and Kelly Wray as Executive
Producers and Jesse Barkley as the HGTV Canada Executive in Charge of Production.
Farmhouse Facelift is produced by Be Collective Media, with Vincenzo Lettieri and Robert Scott
as Series Producers and Dan Pasqua and Lynne Carter as the HGTV Canada Executives in
Charge of Production. Island of Bryan is produced by Si Entertainment, with Frank Halbert and
Annelies Mcconnachie-Howarth as Executive Producers and Marni Goldman as the HGTV
Canada Executive in Charge of Production. All series are produced in association with Corus
Studios for HGTV Canada. For Corus Studios and HGTV Canada, Krista Look is Vice President
of Original Lifestyle Content and Lisa Godfrey is Senior Vice President of Original Content and
Corus Studios.

Interviews with the hosts of Scoftt’s Vacation House Rules, Farmhouse Facelift, and Island of
Bryan are available upon request.

Source:

*Numeris PPM Data, Jan 1 — Dec 31/21, Total Canada, A25-54, F25-54, AMA (000), CDN
SPEC COM ENG excluding sports, 3+ airings.

*Numeris PPM Data, Jan 1 — Dec 31/21, Total Canada, A25-54, AMA (000), HGTV, 3+ airings
***Numeris PPM Data, Jan 1 — Dec 31/21, Total Canada, A25-54, F25-54, AMA (000), HGTV,
3+ airings, excluding repeat airings
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SOCIAL MEDIA LINKS:

Twitter: @CorusPR, @HGTVCanada
Facebook: facebook.com/HGTV.ca
Instagram: @hgtvcanada

TikTok: @hgtvcanada
#ScottsOwnVacationHouse
#ScottsVacationHouseRules
#lslandofBryan

#FarmhouseFacelift

HGTV Canada is a division of Corus Entertainment Inc.

About HGTV Canada

HGTV Canada can be streamed via STACKTYV, available on Amazon Prime Video Channels,
Rogers Ignite TV and Ignite SmartStream. The network is also available through all major TV
distributors, including: Shaw, Shaw Direct, Rogers, Bell, Videotron, Telus, Cogeco, Eastlink and
SaskTel.

About Corus Entertainment


https://www.hgtv.ca/shows/
http://www.stacktv.ca/
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Corus Entertainment Inc. (TSX: CJR.B) is a leading media and content company that develops
and delivers high quality brands and content across platforms for audiences around the

world. Engaging audiences since 1999, the company’s portfolio of multimedia

offerings encompass 33 specialty television services, 39 radio stations, 15 conventional
television stations, a suite of digital and streaming assets, animation software, technology and
media services. Corus is an internationally-renowned content creator and distributor through
Nelvana, a world class animation studio expert in all formats and Corus Studios, a globally
recognized producer of hit scripted and unscripted content. The company also owns innovative
full-service social digital agency so.da, lifestyle entertainment company Kin Canada, leading 2D
animation software supplier Toon Boom and children’s book publishing house, Kids Can

Press. Corus’ roster of premium brands includes Global Television, W Network, HGTV Canada,
Food Network Canada, The HISTORY® Channel, Showcase, Adult Swim, National Geographic,
Disney Channel Canada, YTV, Global News, Globalnews.ca, Q107, Country 105, and CFOX,
along with broadly distributed Canadian streaming platforms STACKTV, Nick+, the Global TV
App and Curiouscast. For more information visit www.corusent.com.

For more information, contact:

Julie MacFarlane, Senior Publicist
Corus Entertainment
416.860.4876
Julie.MacFarlane@corusent.com

Selma Trebincevic, Publicity Coordinator
Corus Entertainment

416.479.6000
Selma.Trebincevic@corusent.com



http://globalnews.ca/
http://www.corusent.com/
mailto:Julie.MacFarlane@corusent.com

